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Section I Use of English

NEBR
AL EFARTR T KRG X DA R AL
XELW

FBAR, KRBT DU A S AL SRR 5 N B A T 258 5 b & AR .
BRI T EAEEOMATE AL TR B ) 2 S I SRRV, AT BRI AR
AATT AT RE ™ AR 6 55 A = B S IR B 5758 o 2D A AN RS,

RV

L [T Y [CT i AL S g P E R /- N — N4, R KA A VT 2 WA AL
SRAEM....... SRR N AR5 substitute 1E44 1IN S4B P, A&, H A/ ia] for $#51C,
AAT) BN R AR TT LA B WL A4 2> 22 43 .alternative 1 44 18] B i < ] A ik 35 1) 0 50
Y preference M1 for FEHC, 45X ... W%, 157, F4 BTN SCH RARANSTFIZ 45 representative
—MRARN, BB 2 R IRANR T NBIE A N, 0 representative of the UN/the youth of her
generation(J & B R/ —RFER AR AALER).F It [C] DiiEM.

2. U] [B1 15 SCAFHER KDY DMIBTIR A, B M5 T A 5515 functions #5HC HAF& BT
SCERA R fulfill, BOE..AER”, BOSCHERARGARIE AR 2] 7 205
FERIME R .accomplish B A“TEA, SEHL, AAF?, Ja T — MRl /5. B, @ accomplish the
plan/mission/object %, ANF functions ¥&HC.provide 5 function &AL, FRFEHLINAE”, (HARYE LA
BN ORARGEAONS SEMR R NIRRT, R RIEDIREAER, TR AL DI RE suffice R“EH, £LL”,
A Ky i)

3. LAt Y [D] SR A i 5l i 78 ) ) )5 150 70 75 HE there is less time for games(F T-ii#
SR ICTIS [R] ek 1), I ) 2% AR BT 7E £ F- The time spent in front of the television screen is usually
at the of leisure PN 7S AT X ELIUANIE T, expense M IEAfIEF 5. 2548 AL 44 1] K4 B A 46T /2 at

at the height(7E....... MBSy, E...... HIsEH);  at the expense of(VA...... AR A TR T 3R
TN R SO A R ML 5 BT 21 AR 8] 0 7 AR PR 9 AR .

40T IUB 1 15 AR A% 0 ik 23 70 1 G5 MR TS, S B peds L 2 BL R VL ...
AT AT TG 287 R L 2SR AL BN 2037 ZEAT S T /] by $5HC, T HEZRT & B3
H.attract /0 by $EHC, RO RG] XL JEOGER E SO RO TR AL

TR 55 1 UG gt 15 T
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RS, FFa AT S) T 1A mANERE K absorb #5010 in #81, For ks &g T,
Be.....W517; arouse EONCMIATANEER, WK addict i, FONEARK, {ERE”, AN to
FERC. I [B] TR

5. OAERTY [AD 38 U HE S H& AN R Bh iRl K B FE IC 2 . oneself with..., FoR“FZ AT
B E ORI DA FE Y. ... identify sb. with sth. &R “IEIE AN A, CHERRIE U
I E N B A AL B 5 RS R AW recognize HIFETC 2 recognize sb. as sth.(A 1], %
ZHNN....).unify f& KENE, NG, — ol equate FIHE T A BE /2 equate sth. with sth.(fif
SEED. I, kIl [A] RIEFE .

6. [T Y LC1 ¥ SCHETHE L 25 A AL AN 1R 44 18] U W 5 77 R s .abundance #& %% S, 5K
®, F5, B, EAM violence #4AL.incidence FRKAEZ, NTEFHBAREE Y, EAEE, W
HIE ARG R~ %0, W an area with a high incidence of crime(JB B2 & [ HE[X)).prevalence T
S, BATT, NS TR CUER B2 T K recurrence FRORCEIN, RSO0 HL, KE
N LAB AR B iy J2, TR R AR FRE I,

7. UMY D] 15 AT disposed RAERIE ; BoA“Mim T, F & T hidden B A« ;
FRRL)”, SRIAANSMER, AP, 40 hidden illness(FE%), hidden treasure(Fbj 1)1 & ).implicit $5“(i%
5 EER, AEBESYIN potential FOYVEER], FIRER”, TRBKATREE L. b F ST )
concern about 1 for at least forty years B %1, AATHHE I & — Mg /EM faF AL, potential 4y IET
EE.

8. UMt (B ¥ LA e el pir e ) TR A5 SO AL T BIESR 2.

PTG X ERE, media WA 2 new, PRIHGELIEN () B0 W 2 ek I & 3, X ELPY
ANETN, emerge(HIN)/E IEAZF & .merge BON“Gif, BlA™; immerge B A9 N submerge & U
%, et

9.U@NT D] B AT LA CHE I/ these media “IX EE(HT ) EBAA”, 2545 )5 /2 television
“(IH PR AL, BUGARIFPISC R, T30 R e 2 RIS K 5 i, T80 R VT IR AR AN A,
BRIt R 3% along with, - FE R IX B4 Z [F] HaAJL— 2 .apart from RR“F&...... 2 4h much as BN
B, —RGIFIEEAT but for BONCEAR”, ZHENIE along with L/R“ER......—#, B

10. DAAATY [C 15 AR RS AL SEN 1) 3)18] 1) F 15 72 these media, TEiE/E public concern
and research attention.JU/{NE I+, prompt 45 cause sth. to happen({&f, S, W) A LHEIR
IR ECHART] D T A AR LR B, 545G SCE promote fi help sth. to happen or develop({i
o, HEBD). WARARE UL BEARIEE T A ARG propel A% X 45 push sth. forward or in a particular
direction(ffi3), F T4 % & It H B8 propel sb. into sth., FR“DRAEH NFEN—FRIRZES”, 40 Fury
propelled her into action(Z% K JX A ith 4T BN LK) prosper BN “(f)E5, EB.

TR 55 2 U0 g6 15 T
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11, DAY [B] 1 TR AW T AE#E 70 h BUR% 0 44 1) /2 societal concern, 5 24K
J&i B 721 on our young generation by the media. 7 k& AL HIS 25 70 1A SR B 8, H 32152 the media,
FEIH /L societal concern. [t , SSEE M 5 P (1 3) ] (19 V%%, ‘B R0 AT LA T the media ....another
large societal concern on our young generation iX ™) FH {5 2K ) A4 [B], impose sth. on/upon
sb./sth. 7R “IEAS, ... 9RINT0K impose ARASCHY,  FRCBEAAAE R —ARSZ BN S — 7 T AL
SRIE R IR G inspire HL4HE sth.[J#EHC &2 inspire sth. in sb.“T¢#E, B, WO B
J&)”.deliver HF4HCZ deliver sth. to sb./sth.(#i%, ZZf}).contribute 1E & )5) N HIHE L2 contribute
sth. to sth.(3& 0, H4k).

12. Ut LA] 5 U3 external SOOI, PRI, fit H5HEABIR 98 B0 A X R
HIAhEE, AP AN, U a combination of internal and external factors(P4 41 Al %5 A).exterior & <4h
FEY, ANERHT, AMETET, SRR T HEMAN R L, B ZEYE 8, W exterior
walls/surfaces(4Mii, #MZEFRIM).explicit B ATHEREA AR, E& T 41" exposed 5 FH RAZ M “Hb 7
BN, BONCTCHERLT), ToORIP I I RE AT forces FATICHIA external, FE</MHITIE.

13. Uit [LC1 5 A s i 0 JE SO T BINESR &R, ESCIR B, AR ) B i B 44
TER: A% NSO B ARARRE UL, b2 SCACHRTERTRAREES IR FR FRATISE 1R W A s[RI R
SCR b ST B ARS8 B 100 1R R one 5 T BARA BB 2 A BC.as one FRoRn<—EL, —FF7.at
one(with sb./sth.)FR/R“FTEE—E, f&. ... )53 for one TR AEANH A —A, 256K U0.in one
FoRET B ) ZIhE, 2 E I RIEX MR R 12 for one.

14. UEdrY LC1 1 R mark A L3l i o<k, 2. HIERAEIE” effect 1EZ)
¥ make sth. happen*ffi &2, SLHL, 51427, U0 effect a cure/change/recovery(F= 4297 %/ 51 2 A8 {k./
S 5. impact A AE K Bhial, Forext... AR, G1EM; rhf.shock 1E3NIA IN B AMAE =15,
FORECE R/ R B FICAT AN, SCE EEARIR T AR < DU N SR EAL SRS T D
SRR SR B M, 4SRN 26 impact, R Ak 2 SR HER AR B B E B b A 150 T
.

150f@dT X € 5 X #7457 standardized 45 having the same features or qualities, made standard(f5
HERT, BT, & T SCH ¥R bR 1R 3E £0. generalized $8 not detailed, not limited to one particular
area(JE G 1M, LA 17, MEHE 1Y) regularized $§ made legal or official( &£ HT, 1EXNAFE
#).categorized #& put into groups(72EH, JHSEH).

16.LfEMT LD ] 5 SCAE B2 S A% AL SN [P 1A (1) 32 75 42 the images, IR1E /& from our televisions.
VUAN IR AT LA SE 245 10] beam R <A S RIPE, HIR” NSO s B S L TE S R AL 4
IR, R IERZ S boom RR“HUE A JE, B S bottom Rn“B R, 3 AL brim
FR(f)yil, .

17. [fEdr) [D]  Z5M7E 88 the movies A4 T cinema(FL§2F0). HAEHL sy A4 HT, at AT LA

JEEMENT 5 3 T, 3k 15 T
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TR RMES, 40 at the movies BON“FEFRHIF”: over F/R“fE......2 F, i, Al movies ¥4
Bic.on Feoreaind, T, 5B T .with FR7772 . T B, entertain sb. with sth. /& % FFEAC, FoR“H......
B IR. 3L entertain R [ BN E (1) 32 1542 the images, 7R I8 SR HrifE M 3£ L R IR ETRAT,
RIHEANREE with, TR at, BP<fEE HLSZI (L ) PRAE K36 20 R SR E TRAT.

18. LAATILA ] 15 XA 2 4 A I N B B8] R3] on #81C, £54 R 3 play on/upon
sth. &7~ “FI H (B 1545)”, W1 Advertisements often play on people’s fears()” 4 & FI F AT RL R OV FE).
SCH RN SO AR, RARBES M A DR J8 M R B () ST A A K B A5 7 VA1) take on
sth3RR <2, BAGEHE. APREE); &4, [EE 75T profit M by/from AL, KRR,
3B UF Ak resort A1 to FERL, Ron“KREIT, KEFE, VR, W resort to force(Vril B /).

19. UfFdTY [C1 18 A4 S A% AL H BRI AT 73 3] defined — B 1 4 A 518 standard of
attractiveness("i 51 71 FI#51f).barely 74 in a way that is just possible but only with difficulty({¥{X, 1
sEEe; JLFA, JLFEA), il defined LR R LT iEF € M7 carefully BONAFAHML, # L,
1 defined F&HC T N ATl 2 X/ 7€ " narrowly A §§ in a way that is limited(F% [, ™A%
Hit).subjectively &N« FUHE”. B ESCRTAT, “WR 51 7 IR HE (72 “BLEE 357, SR bR e I B2
[Al L M2 narrowly.

20. [fetrY LA] 18 ATH8 2R AL BN 4 1)@ a narrowly defined standard of attractive ]
FIRLTE: M5 that 513 E 1h AN IZIRBEAT 1 AR Ui WY, BB 55 3850 A B AN D7) 52 B 14 39
8> ideal /f 4417 AT 45 an idea or standard that seems perfect, and worth trying to achieve or obtain(#
18, BEREEAMRE), fa CETHmE, Mbr s Rt A TISEhRr, & Rlik
BB 5¢ S bR UE image FRTE R, ENS; stereotype 7 “ P2 M & B R7; criterion F5“(PFHI 8AE ke
SE bR, N, TR

SHEEL

RN A IACH FZL A A 7y, E RS n] LA — AR BT i AU K
ARUEARAE N VE ZHUR AR S B AR R SRR N A Sl XA T 2, B AR
BT BFERERVER.

E AL e TG 98 A I 1 5 A2 AR IR AR B, BT SE A (IS TR Tl ek, B SR ANIR S il
TG R ERAPEIR S, AN DO AR B8, 10 HE B B SRS AL (5
ANEIN) S R A rp 58 77 0038 S e R 27 A A SRR E e ERHE IR D BLH 40 4
T AEXEN IR, BRI, 0 AR, LA EIRSARAT DAL S I T T I e
PRAREESZ BYGH, EATTHE R AL 51 T A AR AR AT 7T A

AR — AR B 57— RORIE R 5 THI & BRI B R L A MR s Re Xt B AR R A IR 1
AN IS 28 BSR AL, A2 SCHCRRHE MR ORI (148 B b o A BT 196 T R A 2 A2 R AR A o,

TR 25 4 U0 36 15 T
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VARG SN SN ki 4 1| PO NG ERVIL K/ Ginb IR e s e cE A IR A AN 2 S e
5 RN 2 DA R R A 10 SCAG BB R B A5 R A 7 /D SR 44 T R Bt 7 5 (W 51 77 OBt
ER TS XIME AT S i B2 1) 58 AR

Section I Reading Comprehension

21-25 BER: ABCDB

E9E EF

B2, #iHAT YL, 5HUHERZ — R &, Andifb —REZEWS i E st
JRWITHEL, HERFILAETIR B, HZEAAE 2017 FFT AR COT A R Tom IR 45%
A BRI LL A, SR P RERA] ORISR AT 30N 15%, BRMA 8%) AATZ R LAX 4
1, S ARRORFE A LA RIS, 75 WAt AT TR 25 5 73X SR TG B (RS 48 2 )T 5 A

HERS —AE AT BT A, — IR EE T, R A A ORI D) BRI AR SR,
HERE PR B A R SR AT REVE S AR 4K O, O 8 Ksz, g [ b e i 5. TR
Z ok H s ISR IS 14 40N, RAHERFTY 4 £%, HEHF 55 Av] eMarketer Ziit, ik il i
FARE 10% /4 B & S BN T R SRR REEEA TR,
ARGAERENL, TIHERE S AR B2, EALAE T AN FAg HE Y

K& BT, WA s E ATAR T AN R B B AR 22 I U7 TR AN L ey i e A
J R PR R DA T SRV MR 3 3 R NI 5 48 7 AW A AT T BRI E DA REIR UK 1 RE %
WEERITE N DGt 88, thaniit B iR, AR &5,

M TTURHERF BIDCACRRSE N ST A R A BOL 4 4F, 38 5 s O R R 5 = S AR AT S A
R, BRI AR 2 Bt AT AR T it e R R GE TR IR, IR TN
FEX LR, A SCTH BRSO A7 it e 38, A A D BRSO HE AR BT ST ZEAH A X AR
HI T B AR PR A LB F AL, W I A AT I e A 27— AN RIHERR 5 F BT (1) S Bt T,
“PRATTERE ISR rP AR AN ] 25 IR BE AR, T AN a0 fn] S22 2 s 5.

HERFTHRIAR ST 5K, BREY RIA R, SR AR TN g5 F P 8 ) o SRRy 2548
T HOE T RSN A4 A F] Mopub,  Jt LART PLEE AR A B AR BN SE T R ek
FIN B N Fabric”(F7 i, kAR IO & R BE 0% SE AR N AERF I N 2 GEEAEHERE
AT AW —#R 38D

21 LAEFTY [A] RIS T8 — B PO HERF O FER R 78— IR IE B ? A B 58 HERFIIAE
MKIHAE S 4.5 [ S/ unprofitable AFF, HIAZER.B & %1 more to do with culture /2 513 more
important culture force [fJ[AE & #.C BE: HIFAREMENTZR, FOCPHEREATE 45%, Kotk
HIEEAT 2N 15%, B ERHTN 8%.D & ZEH 1 keep its hireling #2513 retain employees 1] [A] & % #e,

JEEMENT 5 5 T, 3k 15 T
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FOREER T
22. U] [B] BB BIERGIRA TRV A4 2 SO 4R H It now appears less likely
that Twitter will hatch into such a giant 7= N: HERFE & 28 IS L PT REMEE 4 9104 K T .B
2z ff) smaller sign 2 JR 3 less likely ) [F & &4, titan S giant [ [F) 0 & .
23. [fE#r ] [C] ARNE M E ™ Sk 4?7 B=BEE— ATt A promise of digital

advertising is more precise targeting and data collection. (h%) 5 EHRIIE, LA = & ARG AN

P KRBT RAE.C BRI accurate orientation and figure acquisition A& X )5 3 precise targeting [1][H]
e, RoRKUERIEAI”,  figure acquisition A& X 53 data collection FPJ[F) &L & 4, Fon“H ik
5, A BRFRDUE HIs 738, B BEREREMFGHEMEE T, D& RERTT )
FEHERE R TSR, &R C

24. [f#MT]) [D] HERRRE AT AP a? SBPDUBLER —f)42E2): From its inception Twitter’s culture has
been hampered by infighting. =A: M—JFHIBHER LA RERSE N 1T 55 @ H1 [#) impaired 72
hampered [J[FAIE&#:, D Z X[ internal conflict /&) 3¢ infighting P31 R LS.

25. LfAT 1 [B] &5 —EXHE 3 give Twitter a cut of their ad revenues 7= ME4 ? RIFHR G —
BN AT HN: AR 51N — B 44 Jy“Fabric” ()7 i, 1 H AR FH 0 T 2 e BE A% 58 (50 43 b R\ HEAR 1)
WA GEEARHEREAAT SN 3 — =D BILEN: e Hife—30 T SN, Ktk &
%N C 1) share with Twitter.

26-30 FEZR: CDACB

£ )= N

ZAERNAT=EAR F0UETE R B>, BRI A7 8 b (189 N\ AE g e Al 511 B 5 22 61 i 1445
KBS i B, A4 SR A I P VS BRI R, Ao TN R B 2 52 YR PR 3 AR T
ST B X — R SRER RIS R BRI G B EN B ARG, ORI R 2 ROR BER T FRAT
X s AN A e R A s

“OIE 1 A A E VAR 4 25 5 25 S AT A TE B4 B IR Rt R 2 AR
PR, AHRIHEET I 2 = AR NBE TR ORI R AR ARYE IR, B RAET KIAb 5, 4>
RIF I LA o) R 77 ARG S R RERAT, BB I, JRAT0 B4 77 20 22 B 15 ki
MRS, bR ARATIEAE I B — 3 — 3k 1) 2 5 A R 0 B — A AR A X 4R B, BEXTRATTOR
YA AR SRR R R B AT AR 8, FRATT A 3 ) R 77 Ut S AR, BRAT AL T R M
FEIX.

A PRA T LR AR R ] (0 2 R, XA RE R SRR ARE, AR ANED R
— AR AR R, <iF, FREREA Retiobh B Uy e i Lk XA AR Ak AT AR
HEHA—ANAERE, EREFRMNEFMGINE, EARIFHR?

JEEMENT 5 6 T, 3k 15 T
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DUAE 1B BRI BRI T Bk, BEARIRATTA0 B 4 AR A, ARSI A, TR 2 Mo
FA T T4 G SR FRA TR IAT A AR — A AU, B, AT 22 S AT
P RR T 25 2B A7 R EAL B — N0 an SR R B 3RATIr il 1 — M ER I SE T 22 I3 2 DA 5% (e
A, TR R RIS A P R, FRATHE S AR IRATT I SR

TEBAH AL, BAT XA FHE RN RS, B, EH B H 2R
P ISR F) AR 153 B 203 e SR AN T ) I F) B R CANAT Dy, BU A R AE R HRE T T
Fm oy N TTAE? ARFERCEE A — K B W E R — ik 1 LR 2 A W XER 2

I TR — B, BA TR RAE — AP A A RIAE D BIFRE— 2% AR E I 1 B%
IR HA NAEF I, BUONEATASFRAL T 248 0 it 2 SR EESRPAT I 25 FRATT R (0 87 3
DXORIZEHTE, FRATEE 2 AT BERE N AR P A e .

26. LAEHTY [C] 26— BUH Y stymied ettt a8 ? AT ZARE B 30 R B R HEN XA Hiin]

H = M And yet the need for creative thinking s extremely relevant today as we find

ourselves stymied by ideological-driven responses to new and ever-changing problems in our world. %A
T T G 2 X — 5 SRR AT A R IR s A B3R, BN TR B2 =R B T3k
AR HTHT, AW PR A L S B2 PRI, HED stymied BT REYPHETRIRR, A &% stimulated
¥, B 2% encouraged #Jill C &% hampered [HiF D2 £ updated 5381, Fik C NIEMER.

27. LT IID] BARBR 18— AN o 11 K8 4 e DA SE AR SR PRl 2 o7 3 JiR S5 — BB — ),
J5i 3CHEF] From what I've learned, the answer lies in the way the brain processes, sorts and ultimately
responds to questions. = N: MRIEIATHL, ZRAET R, 75IIF A BE 77 0A BF X
HH deal with /& process R &k, KR KM H )T, BEEFTH categorize #& sorts
R B e, R ORI ) 2K 753, C B R echo with /2 responds to H[AE ik, &
N K B A RO B il /AR 5 5, D B R R KR B 1) 7 X, 5O EA RN, BT A,
PR %08 D.

28. [f##T ] [A] Ai4fE“familiar responses™ & A7 £ 25 U Bt 5 — %), Since our thought processes are
holistic and ingrained, we tend to arrive at familiar responses to most problem-solving questions. & 4 :
BESRFRATI Y R AR 1), HLRREIEN IR, TR 2 BOME IR AT T i ) T 45 L BB I OB A 2
ZHH overall 72 holistic Y[R & &, KREEMRN, confirmed & ingrained MR EE i, =R
BB, RIHONIETE R, B B REN: R ATRIENE; C BEREY: BIRN 5 A HRK AL,
D % ZE ) partial Hlunbiased 455y il fe— X 5 SO I K R] , B8 s B, J5 2 9 AN ANy G
N—DFERESR.

29. LEdT Y [Clim)a —BUh RISREE RN T WA 47 A8 S i )a —Bl: It's a bit
uncomfortable, for we're no longer in familiar territory. If asked to deviate too far from our comfort zone,
we may even experience a mild panic. X2 A ANAEFR, BIYFRATA FAE T 2428 B i an SR

JEEMENT 5 7 B 3k 15 T
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N EESRIRA T 125 FATT R F) B8 X ARG 138, FRATTEL 2= P RE R N B e b BT AR EL O 1 10
BH: MR F ARSI IRA TS BB AE RSB C &%, uneasiness XJ 3 )5 3 uncomfortable,
unfamiliarity X} Jii 32 no longer in familiar territory. A 2584 : RYE AR & K H SR M s . B 2%
N PEAERE RS FEUEBRA R D BN M — G R FToH.

30. [A#HTY [B] EE KB, CEHEBIRT], ZERNMI—HE QSR EE, Gl
PR IX — TR R ERIRATS R BT 1) TE R B AH G, 5 B 32 3 "Thinking outside the box" is far
easier said than done. Why is it so difficult to achieve innovative breakthroughs in thinking? @/ i& 4 &
Y AE VAL Ty 2 SEI At 4 A8 B AE B QIHT R A AN AR XERE 2 FH 0 P 60 S 28 D8 1) 2 Bl i
1 B 4B 2 Z 1 Think in an innovative way #& i 3 Thinking outside the box 5% creative thinking [
F XS ABR: BEPRHEE CER: BT —VDEREZE. D &% BRERFK L
FCh BTN, AL B Y IERE R,

31-35 FER: BAACD

E9'% ;)= N

Facebook i KHIFNHIEE H O 2K M SEA I T B AR S PEE R S0 8, 280
T BTN, ZARZ L R H A — 28 SRR F Ak 44 I Rl e 4 75 ) Facebook £E — TR 72 Bk
BT 70 JIH P ES, 91K AR IAE, Facebook XA T il 5 F G, BELERERAMIE
BEH PAEM 2% EATER,  BIAEARATIAE A [E 0 a8 b .

TEIX I BERUNER A4 Ello FIAE 2845 Kk 1 ko IX 5% Wt 2 1 — P 5 AR i 7k iz
B PR SES 58 =07 Bllo X BRI B anthsm 2w, DL T 8% B SR OB S
BN — R B E T A e RIS R ) N, AR SRR T, RSS9 A LA SARST T )
B R BRSSO T P S R X e, DU [ RS BE 2 T Rk
IR B E i, TE S GiE, “RATE — e 7 AL

PAKRFEF Ello“ /X Facebook MRS, T HE ML) &L MaR1T TR 2 NHFENS 35 2w 1) K&
AR, Ello MR X il i 505 4 sev i, B8 H 7 H EZLCk, MIRIFAR 90 L H -, F|
AR R ARREWRRIIT 100 3 IRV R 3K & 00 W9l S 113, 0 EL R P AT DIk 3 — N0 IR )
RIEAE AT LR Ello 1 7 RLZRFAMEF AILFGISL, HIF S @S — DA AL 2%,
HRBEIMAKNEERE T, T2 Ello g A AT “Ello IXANZFIRA R, FRIGIEN T RK
%} Facebook AN, "R BEFHH%, 3 2B ITEAMN twitter FHIA.

Ello [f] CEO, %ISR, REMZERM, & Eamika & BT ENmA, 5A10
O H o B AR L B A E B AL AL B R A e A 25 . AR JE VR AR | AR SCER ARV, A
XF Ello 23 & B3 bk A 73 51X 5w T B S5 N T I LR BRI BUR i —— AR LR A
FRFII A AE -+ A =5 5 KV P 1T 5256 % (The Atlantic CityLab) R HR#3], “FRA 1A ZHEI

JEEMENT 5 8 BT, 3k 15 W
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HIRM AR BARG R — DN E KRR H .

{3 Ello 32 A L EEAE TLIR R i 5 21 e e 1 AN eI S 3. —> Ello I A BILZ 28 7] XU
$tBt~ A FreshTracks Capital IE B3R1F 7 43 73 5 T37T, HE LML, fMoFA— )7 8 Ello 471
ATIE A KB R R T, AR R T 53, <A AR B G, SARIRIT AT S
JUHIRRL T, AREAHSE T IX A OB R R R B A AT 2 ml AR, SURTEEXS Ello ML, ibE
TR0 o B Y S T B

31. [fEdTY [B] MRHEZE —BL, WRIIX) Facebook IR Z RN ? A B 5. — Y] P i) 1
4 B, &5 S “individuals, artists and others who want to be known by aliases.” [} [F] X 45 B &
Z&: Facebook fEMZE FILFREE —, CHIFRIEK, BT EPAR.CER: TEMA FATER RE
R 7, A JR 3 “more deeply tracks its members across the web” IR L E D& & BE B £
Gl R A, R “The furor comes on the heels of a recent disclosure that Facebook secretly
manipulated the emotions of nearly 700,000 users in a study.” [ [7] X 245 .

32. Ut Y [ADNEE B, FRATATRA T MR RIAT 4 2 IR THEMT R 28 — Bttt T &k 1
RIS R I TN, AR =R, ARSI 2 DA B ARST I 1) B — SR BE R S R
CRIFFAON BT 5 T K T XL, MR IR 2 1)) i AR A IR L L HIm .
UEHEM Y A 2% HAETRIRRZ A R84 Nl E.B & 2 Ello 25 (MBI & A C B2 AP
A5 BB RS — AR K 32, BN R T IE A RIE, (HILEUR TR, RNk FEHEN 1% % D
%% Ello 7EM7 145 Bt E5 77 VAR (TS5 /1.5 30 The site bans all advertising and pledges
never to sell user data to third parties: AN5F, NEEIRIEDIL

33. DM Y [ALE =B “resonated A G214 Z L ? 55 =B CHEH: Ello MR fgid
HITEA RN, HM 8 7 7 H EZLIsk, MERITURRI 90 LA, FIUnA-ERARREEILT 100 /1
(R =K. Bl DL 6T Ello 3820 41 ] (1), ESHE4E T - its no-ads stance has resonated with many.
TS AL MRS TARZNMIIENG A 58 3ng; B & SR: B C&E%: HUB; D&% N
R A N IERR %2R

34. Ut LICYASR G — B, AT DAEI AT A7 A58 0 a4 2 WS I B8 i it AN 7T
RECRFRE H, IREE — a2 AR, EAE THEWT, B &5 RUIRVERI MR T A w AT BEE
R — 222, XN R R A — A, EFRFEAE THERLC &5 VP2 ARl e A iyl 48
%y AR 1D XA R DR — AR HEEAS . But Ello is finding out it is not so easy to
stay untainted on the web. {H 2 Ello & & I EAE FLICM Hh 28] iR e i A g 4R 2 5D B % JF
BT A ARSI A AR, XADBEREAWE, BT WA

35. [A#fr] [DIEBREM, P4 T BT Ello BEE: ZE—V)) & IR KiEASIEH]
PR =07, A HE R B IE R, (R TR N E, BRI EEPTE R
AECAAREEAERF A, D B S AF IR B0E 7 HERERISE R A B 5 IGEE 1, iEFRBUKB &R

JEEMENT 5 9 T, 3k 15 T
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36-40 FESR: CAADB

S

Tl AL Nl K2R B A et (Ha2, Brivae /= mK g Bt AR 227 )
LA NBERE W, SUEHRE TN TR, ZKLEHLES Sl FE, fl5E0N4E—gT
B, %A RIERE L EREIENLS N EE FEUIHTE 2 R EAE TS & 5k & & F 4,
FIRER) S NRE Bl ae ] . — DR 208 TS0 N T A8, AT FHE BT R A 5 R0 00 R D A0 158 451
FHREAEFTIGE O T 18 F T H A iR FRATTRE SE X R 5257 20, 870 J DRl N S RE 4B RE WS v R0t Ak
T A3 SR A JE X AP S AL P HE TR 0T B A% A R0 388 AR AT

BRI R AT IEANAE — AN sl AT BRI ALas NI S AT AL BEEE ), A
M AT a5 AT

PLEE N T KA NEAEE T8 R Ae F R 2L A8 AT SR ) N 28 B AR A RS ket 7] %
TEANRBYE EL X AT, AL NK BRI TE R R AE55, L 2 EE AR BAE 47

XA & R AR — DL N — A NGRS 5 25 R — TR S0 N AT 30 1 3 HLas A
W N S BN R K A2 Rk e B Sl B AR AT 3 R IZ RN LA AN A 0 — B B & 5 s At 4, &
W 8 3L RIR I B AT JyoR 35 Bl 1A IS B H B BA 56 BRAT 45 XA A g ) 7 55 S R AN FLAh S 1) 508
LT ANRAT A AR, EX LS AZZ — ANt ARk

POARAE T O RN 52 2R . R AR AT, AR T F R AN, Ak A B, Hesh g s
A 32 i W A A AT BE % FE MR AR 7 52, JF 22 IRAB BRI LA A U AR M o R W AT ]
it HLas NBREZE — AN JUANBA R AR LA B AR i B i B b, B A) g S5 R AR R A T2 M)
REFR TR,

T RSRT BT A, NS TN il 7 AN 75 BEAE 4 i 3B 248 J LA /)N IR SR BN 81 JiS ik j 17 A4 B3 ). KA1 ]
T ARREAE S A AU i e 1 gt TR e T A i — A YA R B SR TR N 2, LASEI
Xof TR PR SR A LA B PR A=A B L [RIAE 1) E AR BR B, & BAT 0 B BARE AR AR, BAGA )
T BV TE B TS BRI

36. LfFHT Y [CIRTEE — BN R 28R E? A B MLESAMANE— R TAE, HEAE
ERE X ERAE, XPJESC: they coexist with us but do not meaningfully collaborate. N[FE M5,
R IEHB B % AR HEWT A B & A B RN A ], KR JESC: inferring unspoken rules and
customs, NFEEHE, FREMC BFR: 5AFML, HEABR TS, AH2#EEH, h
AR RD FR: NKREA A S 8 EdE, MRJFE3C: he human mind is able to process
very complex information very efficiently. [K| & ZiE+E C.

37. Ut Y [A)E KANEAE S Tl s vk AR B R4 7 M35 =B —A)uh, With

TR 510 B 36 15 T
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this approach, robots and humans working in pairs have been able to accomplish complex tasks as well
or better than human teams. JEILXAT77%, ANFFINLES AR REFEAL TE R A AESS, 2R L ASEHIBA
TG Rl Rk A

38. [fftr ] [AHERTE ARAEZEDUBL, FRATTAT CAHEWT A4 2 ARGEZEVUBLN 7 AT A1 This basic
ability is expected from humans working in emergency response and other time-critical situations, but it
is transformative for robots. JXFEANRE 775 B S R H A [A) BB 1 D0 R 19 N84T Jy v A2 mT 44
(1, AEXIHLES N AR — PR AR . e HE S A 2558 HLEE AAE S SIS ORI 1) BB H 1 5L N
ANBEMH SR B D IR IR RGE N, C NEHRR IR

39.0 AT JIDR 4 28 T B, AT LA T #3414 ? B¢f5—F): the robot may have to consider and
explore trillions of possible plans for even a simple scenario with just a few team members and a few
goals. HLAF ABIAELE —NJLANBASAULAS HARRfl A5, Bl REZEG B AR R BT hh vl g
Ml AT H . D B AHIE R SR BE B INEI EE A B RERRIE, 5 SCAT.B
C BEZECPIFRIE L.

40. [EHTY [BIAEE SO 3. F A T adl ) ek A B LE ik 2N LS N REM AR,
MR EIRAES, FARAKBIBNELF, (HJ53C 4T Hlds N AE S S BLAIIN [ 538 A5 50~ A
REA SN R BE 1 52 1 E IO E AR 1 AR A, 8 TR M AERIR, IEFE 9 B A &%
WWR: BEZE: ZUH: CEHER: HNA; DEZE: il

41-45 W& FR: BCDFG

£ )= N

N F g AU YT R H AR TS RS TR AT 1A S, IR LS RS R,

AT E B SR

TERAT I 25 Py B S (0T 35 ) — /NRRAE. B RHE S ARTE ARSI 21 7835 T ISR IA
K1, URER AT AT BEAR AT (14 P 25 1 ELASCH SE D0y S A el B A B, AR A AL ) —
12, It BAGIR H SR R 2B 2 7 B bl 2 ok AR 75 IO BT 5 240 T i — D) G
R, JF BARSRES PRI AT A S o, <Pk, 4 —A Nshe— B A3 20T #
At BT IR 1) PR 25 A RO R ).

AT CREFIRIIG

A7 R PR — 38 53 2548 A2 X0 TR IE LR VA 388 10 S A oo FE R (85 70 AR 5 s i ok S
s PR T BN Z ORI AR (0 [F) 155 A6 9 — sl () e S A A N B AR — T, AR i 7~ FE 2 TN i A4
S, RXELE I TARATRYL AT Be s AT AFEF I FE RN, “EAR S AT AR AT, T ARl
ATRIZE P AT LA B AR S AATEUSSRIE R R I H, BARXWT KA — s MR, (H2 SR ARF A 1 (1
WAL, KA A NERERIT L %575
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ARATT R Bk AT

Al REEARFE R — i AR AR, (HRWMRAR— BT T e, RS 7O — MR
FIPEF5 AT 25 ) DB e R an & o e h) i UE,  BRATABEAREE — B W BN NI TAE N, Bk
R e e L, RSS2 BB RISt "BEREKIN, A I X R A LR T,
HHARVIRE QR R RIL, X2 2.

AT RRIE T

PEF5 BT 22 R0 ADAT TR AT 1 A — BRI AN 2 HUA3 A e S5 0 B K ) R ) 3 R, (H R AR I
g, s — 2 H B NI, A TR S S — 20 M L IR AR LY X BRI AR & A R A
JED1BERMAERE UL, W)L G 1, REKIBBINESRE, FAREE S RET—
AR ) U Ab B IR A AR N N 2 PR AR A N V.

AT IE IR

15 7, ARAEXTERATT B B LUK B 26 1 B R e 70 IX T RE 71 A8 35 B FRATI G AT LBl G R,
R E BT IS B T

R4 R 2.00 — BREE Frdr 4E Wim b i m B o, BB B S SR, BRI
HIh R R EE N E T B — DIt R i BR R R R S R IR R P AR TR 2%
VAT A B, JRIEEE M SR CEEF EHRY) (2011, “fH2, WRARIE IE/RILE BT i
PIF1E, ERERIEUIEANS L, RIS NE L GREGE 7 B SRR & 7k L& T, X
FEREMS A I IRIAF T Z B

41. UfENTY [B] BOE A RO 8 1Al 2 mindful , focus on.RIEFINAE AN : R iR IEH I ZI| 8
ERE.

42, [f#HT] [C] Big <8 1d /2 empathize X —BERIAM WA N: BRI —3 0484,
FE RS TR IEAE VA (1% G H 0 L [R]85 05 S0 B AR B

A3 [T D] 1X—BUERIA R B 7E 55— f) : Sometimes... having that intentionality to listen and
allowing yourself to miss the boat sometimes [is good enough]. “H I i 5 X FF = W LW, JFH
TV E CURE A K RAL, XA 2 R I 11 FE 11 shortcomings X W

44, LfgHTY [F] 1X—BERIAN LBAESE —H): it puts them one step closer to understanding the
people they communicate with on a daily basis. IXEEXHEH, @ —52 HEBHEKNE, hilsew s
20 b L E S A JE X 2.

45. [f#EdT]) [G] B A=< 17] /& Emotional intelligence , HILZ IR, 52 R emotionally
intelligent FF4T 18] 14 7 46 ¥ [7) 2 5 9L,

Section III Translation

46. £3CHIE:

2% 5 R — R, B ASEIE SN A B W R ARAE I (B AETE M 25 W 1, VIR I b
T, AR L e an SR AR I AR AE W b, VR ) bR A e A A D LB I — b T
HARRELIT AR, "BER LU ARBEW AR DT T WK B EIRE, DO T — R B LR ?
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LN CER e EREAGRRIGER: TP RS, AR, ﬁﬂ%&ﬂm
FEH, AT IEFY) ERFERE, P2 X B A B —— 5 S A R 1 et
I A SRS,

475543 . :
BN S S R H G, 58 B U AR R B, 5 = BT RO T AR R

TR AR N B SRR R T BUS L IAS
WA 3C(107):
Dear Mr.Hunter,

I must apologize to you for our incompetent services. As you expressed in your email, there are

usually endless lines waiting for dining.

To solve this problem, we will open four branches before August this year, so as to offer more
customers better services.Apart from it, we will allow old customers like you to download an App we

designed, which can help you avoid busiest times.

We always appreciate hearing your comments on our services.Once again, please accept my
sincerest and deepest apology.If there is something else I can do for you, don’t hesitate and do let me

know!

Yours faithfully,
Li Ming

SO

S L

BN TR RIS FRR AW, ETEB PR b, 75 BN S48 M AL T K TE 1k

AT PR, B4\ AR STEIR S, H IR AL o % M5 6 5 4 R 55
Btz A, RATE VR G ML R B BT TR I SII PR, o s TP D i
B T,

AT 1B T SR A6 2 L5 0 R T R 65 s it 2 .
TR NI 4, %L

HEEL,

2
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48. 974 i

B BER R AR E IR T, BoE R — R B

TREREE M ARV Ty, SRR AR AR ERESGR VE A -B 0 A8 S S BB 28
Bl —, NTHEHFHNIANRE.Z, 2w P mZHE, A TERS PRSI H. =, WA, fi
FHAZEC. DY, REAP B R R T, RERE AR, FICIRE, AR E RIAE N, HaTiZEiok
R, A PE. L, KEhRERHE AR R T ME B —, 2 RBMAFNS =, A
TR =, TS, IRSEZMAN, Qi E R E X BRI H, 4002 &
SR T

5= B R IR B SOR BRI =5, s IRk R & 5V 75 )\ 5.

WCEREAR B VP 20+ 0, Wi EE—OEVE B

[Z%%X]

It can be seen clearly from the bar chart that the percentage of people receiving postgraduate
education witnessed an upward during three decades from. the year of 1980 to the year of 2010.To be
more specific,the ratio in the year of 1980 was only 22%, while the proportion rocketed by 28% and
reached amazing 50% thirty years later.

As a proverb goes,nothing happens for nothing.Among numerous driving factors,the three following
ones are particularly defining. Initially,those who have a postgraduate diploma are preferred to have a
well-paid and a promising job after graduation.Another vital factor to be mentioned is that an increasing
number of people begin to realize that the unique perspective gained through further study will help them
gain an upper hand in the competitive society.Finally,confronted with the stress concerning
parents’expecation,they have to continue their student life.

As a writer once said,the significance of education can never be stressed out too much. As has been
analyzed before,from my own perspective,the causes why one goes to postgraduate school varies from
person to person.But it cannot be denied that education,whatever form it takes,should be proceeding
throughout one’s life.To serve learners from all walks of life and satisfy their needs better,universities are

suppose to have a better understanding of this issue.

£ ;)=

MAZFEIR B R B ATRT LAE2E G e A 1980 4F 2 2010 4FIX 30 4R 1), #3207t AL 2E A KK
Bt R EHES BRI, 2 AECE 4 AN 1980 421 22% M £ 2010 41 50%.

WEE: THTWE, HWEERAASMEE T, T3 FI0H RS AT A A0
NEENVJG 5y 3045 547 1 A 5y — s A5 A 1) o B2 5 DR e ok 22 1 N IR 3812 S0 VR P 3R A5
MRFAL A K S B A A 2 5e S b BRSNS, TN BB E RE J7, ABTA
FRIANGR B2 S R,
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AR R I 208 L E 4 s Ay A5 BB W DU BB A W, #2520 7T
EHCE R AT BT A, TR AR s BoE AR B o N — 2R D T Sk
R A F YR IR RMAT TR, KSR I A — NRZI T .

TR 5 15 B 3t 15 T





